Kisisel Markaniz

Benzersiz Kimliginizi Olusturmak




Giiniimiiziin son derece rekabet¢i ve baglantili diinyasinda;
Kisisel marka olusturmak her zamankinden daha 6nemli.

Yalnizca is unvaniniz veya

becerileriniz degildir. Kisisel markaniz,

itibarinizin,
uzmanlhiginizin,

kisiliginizin

birlesimidir.

Kim oldugunuzun,
degerlerinizin ve kendinizi
diinyaya nasil
sundugunuzun oziddr.
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Ag Olugturma

Benzer disinen
bireylerle baglantilar
kurmak

Firsatlar

Kisisel markanin
agtigl yeni yollar

\

Neden Onemli?

Farklilagsma

Kisisel markalama
yoluyla kalabaligin
arasindan siyrilmak

Glven ve
GuUvenilirlik

GUglU bir marka ile
glven insa etmek

/



p Hikayeler

Bireyi tanimlayan anlatilar

} Beceriler

Gorevleri etkili bir sekilde
gerceklestirme yetenekleri

Kisisel Marka P Gigli Yonler

Bireyi guclendiren olumlu nitelikler

} Tutkular

Bireyi motive eden ilgi alanlar

p Etkilesimler

Digerleriyle kurulan baglantilar

Nelerden Olusur?



Nelere Sahipsiniz?
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Precision Parking. &Yl
Park Assist by Volkswagen. \A/

VW: Hassas park asist ozelligi.
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" yonleriniz & uzmanlik alanlariniz (liderlik, pazarlama,
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islevsel + duygusal Fayda: Piller bitmesin, cocuklar baska sekillerde oyalanmasin ©
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| B”crxsrkalar'li'\;ge’rrl;rr‘?dir‘g’inizwdreg'er” ve etki—
‘ "Benim varligim, uzmanligim veya etkim sayesinde
| insanlarin hayatlari nasil iyilegiyor?"

~« Islevsel Faydalar (Ne Yaptiginiz): Becerilerinize ve
- uzmanhginizla sundugunuz pratik, somut avantajlar.

:'J « Duygusal Faydalar (Baskalarinin Hissettirdikleri):
| Baskalarinda yarattiginiz psikolojik ve duygusal etki.

« Sosyal Faydalar (Bagkalarinin Stattisiini veya Agini
| Nasil Gelistirdiginiz): Birinin itibarini, giivenilirligini
veya firsatlara erigimini gelistirme sekliniz.
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Patagonia:
“Bir Agaca Saril, Bir Insana Degil"

Bir arastirma, bir agaca sarilmanin, bir insani
kucaklamakla ayni "mutlu kimyasallar" (oksitosin ve
dopamin) serbest biraktigini gosteriyor.

Bu nedenle, baska insanlara tekrar sarilmak giivenli
olana kadar, agaglara sarilmak en iyi alternatif.

PATAGONIA

CERVEZA
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' Temel inanglariniz ve rehber ilkeleriniz -

| kararlarinizi, davraniglarinizi, etkilesimlerinizi
- sekillendiren temel gergekler.

+ Etik ve Ahlaki Pusula: Inandiginiz seyin
- dogru ve yanlis oldugu.

+ Is Ahlaki ve Profesyonellik: Zanaatiniza ve
- sorumluluklariniza nasil yaklastiginiz.

~+ Kigileraras: Yaklagim: Nasil davrandiginiz ve |

iletigim kurdugunuz.

'+ Amag ve Misyon: Sizi maddi kazangtan dte
- hneyin motive ettigi ve yonlendirdigi.
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Kullanim Anlar

Urdniin/hizmetin en uygun oldugu veya é6zel
bir iddiasinin oldugu belirli bir zaman/an
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Burnout ani: Heineken The Closer
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Kullanim Anlar

' Uzmanliginizin, becerilerinizin ve etkinizin

- uygulandigi baglamlar, endiistriler veya durumlar.

Profesyonel Sektor ve Nis: Becerilerinizi

uyguladiginiz alan(lar)

Is Rolleri ve Kariyer Yolu: Kariyerinizde

ustlendiginiz belirli roller.

Platformlar ve Kanallar: Markanizi ifade ettiginiz

ve sergilediginiz yer.

Caligma Tiirleri ve Teklifler: Bagkalarina nasil
deger sagladiginiz (Or: Bir is danismani kogluk,

~ atolye galismalari ve e-kitaplar sunar)
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Markanin yasadigi veya Kullanim Anlar
kaynaklandigi diinya/

kendi balgesi

Kéken
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Land Rover: Zorlu arazileri sahipleniyor.




Kdoken; nereden geldiginizi, sizi neyin

- etkiledigini ve essiz kildigin fanimlar.

Kisisel Gegmisiniz ve Hikayeniz: Yasam

deneyimleriniz, yetistirilme tarziniz ve
belirleyici anlariniz.

Egitim ve Bilgi Tabani: Resmi ve gayri resmi
ogrenme deneyimleriniz.

Is Deneyimi ve Kariyer Yolculugu: Sizi
sekillendiren sektorler, roller, projeler.

Tutkular ve Ilgi Alanlari: Sizi canlandiran ve
size ilham veren seyler.

Kiltiirel ve Sosyal Etkiler: Bakis aginizi
sekillendiren topluluklar, kiiltirler ve
ortamlar.
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Test-drive Hnrloy-navids'b'n.--rmm December Sth to 15th - Av. Pres. Juscelino Kubitschek, 627 - SP

Harley-Davidson test strtsune ¢agri...
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Uzmanliginizi degerlendiren kuruluglar veya
karar vericiler. |

| o -
| : Cog2 @ .
.« Sektordeki Akranlar ve Meslektaslar: | Hedef Kitleler E;ﬁfﬂ_r Degerler
- Alaninizdaki meslektas profesyoneller. |

»  Hayranlar ve Takipgiler: Igeriginiz ve
| fikirlerinizle etkilesim kuran kisiler.
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Koken Kullarmum Anlari

"+ Mentorlar ve Rol Modelleri: Size ilham veren
- vesizi yonlendirenler.
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Giizellik girkin bir kelime olmaktan ¢iksa? Markanin varolus nedeni:

Ayrim yapmak, carpitmak ve hayal kirikhigina — «Giizelligi» degistirmek.

ugratmak igin kullanan bir kelime degil, bir fiil Onu Ye"if’e" taplfnlamak ve Yf’-f}iden
olsa? Bir aksiyon olsa? glizellestirmek igin - herkes igin.

: w . . o Tim kadinlari ve kiz cocuklarini giizellikle olumlu
Yeniden tanimladigimiz, yeniden hizaladigimiz bir iliski gelistirmeye tesvik etmek, dzgtivenlerini

ve giizellestirdigimiz bir fiil? artirmaya yardimci olmak ve boylece tam
potansiyellerini gergeklestirmelerini saglamak.

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.









' toplulugunuza veya diinyaya getirdiginiz deger.

derin neden.

K Diisiince Liderligi ve Etki: Tartismalari
| sekillendirme ve degisimi yonlendirme.

+  Sosyal Sorumluluk ve Savunuculuk:
| Degerlerinizle uyumlu amaglara geri donds.

'+ Sektér ve Topluluk Katkisi: Calistiginiz alani
yikseltme.

+ Cegitlilik, Esitlik ve Kapsayicilik (DET) Etkisi:

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.

| Dchixrgenis amag, sos;'éxl etki ve sekfééﬁhﬁze,

~* Misyon ve Amag: Yaptiginiz geyin ardindaki daha |

Mekanlari daha kapsayici hale getirmek.
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Stella Artois'nin tarihi, Belcika'nin Leuven kentinde 1366 yilina kadar uzaniyor. Bu, Avrupa ¢apinda tarihi sanat
eserlerinde tasvir edilen biranin bir Stella Artois olma olasiligini artiriyor.
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« Kisisel Ge¢cmis ve Kokenler: Nereden .
geldiginiz ve bunun sizi nasil gekillendirdigi. =~ Toplumsal Rol g—%\t Faydalar
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.+ Kariyer Yolculugu ve Belirleyici Anlar: Bugiin

oldugunuz yere gelmenizi saglayan temel —
deneyimler. | LI u “
'« Zorluklar ve Zaferler: Ustesinden geldiginiz o .
| ller ve 6grenilen dersler. | 0032 3
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+  Deneyimle Sekillenen Degerler ve Inanglar:
- Hayatin size 6grettikleri ve markanizi nasil
etkiledigi.
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Kullarmum Anlari

"+ 1lham Veren ve Baglayan Imza Hikayeleri: Kéken
~ Markanizi iligkilendirilebilir kilan anekdotlar.
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Neden?
Birgok insan igin daha iyi bir giinlik yasam yaratmak.

<




Neden?
Birgok insan igin daha iyi bir giinlik yasam yaratmak.

<

v Nasil?

Demokratik tasarim, siirdiiriilebilirlik, kentsel erisilebilirlik ve
toplum katilimi yoluyla.

« Demokratik Tasarim: ok sayida insanin satin alabilecegi kadar
diisiik fiyatlarla iyi tasarlanmis, islevsel ev mobilyast irinleri.

Siirdirdlebilirlik Girigimleri: Geri donisimi, yeniden
kullanilabilirligi ve gevresel etkiyi azaltmayi vurgulayan dairesel bir
is modeli.

Kentsel Erigilebilirlik: Geleneksel banliys magazalarinin yakininda
yasamayan miisterilere ulasmak icin sehir merkezindeki konumlara
genislemek.

Topluluk Katilimi: Yerel topluluklarla is birligi yaparak oda
teshirlerini ortak tasarlamak ve yerel yasam tarzlarini yansitan
etkinlikler diizenlemek.




Neden?
Birgok insan igin daha iyi bir giinlik yasam yaratmak.

<

v Nasil?

Demokratik tasarim, siirdiiriilebilirlik, kentsel erisilebilirlik ve
toplum katilimi yoluyla.

» Ne?
Ginlik yasami iyilestiren uygun fiyath, siirdirdlebilir,
erigilebilir ev mobilyalari saglamak.

«  Uriin Yelpazesi: Cesitli miisteri ihtiyaclarini karsilayan, uygun
fiyatl, iyi tasarlanmis ev mobilyasi yelpazesi.

 Sirdirdlebilir Uygulamalar: IKEA Vakfi'nin yenilenebilir
enerjiye erisimi genisletme ve emisyonlari azaltma ortakhgi vb.

« Yenilikgi Magaza Formatlari: Kentsel yasam tarzlarina gore
uyarlanmig, 6zenle segilmis irin ve hizmetler sunan sehir merkezi
magazalari.




FikEA] It's that affordable.

LAMPAN

Table lamp,
PRk Have you ever thought about how much you spend on Coffee every week? By asking ourselves questions like that, we came up

SR 15
with a campaign that reminds the public that beautiful Scandinavian design is as affordable as a it gets at IKEA. And its customers

It’s that affordable.

D

can buy stylish new furniture for as little as a few cups of coffee, some toothpastes or a pack of soda cans.
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Ilkea, son gununde Angela Merkel’i selamliyor...



Aileler icin 6nemli bir ortak olan IKEA’dan, en giiclii insan baginin kutlanmasi.




p Neden?
/" Bireylerin tiim potansiyellerini gergeklestirmeleri igin
ilham vermek, onlari egitmek ve giiglendirmek.

Oprah Winfery

"Ogretmen olmak. Ve 6grencilerime disiindiiklerinden daha fazlasi
olmalari igin ilham vermekle taninmak."




P Neden?
/" Bireylerin tiim potansiyellerini gergeklestirmeleri igin
ilham vermek, onlari egitmek ve giiglendirmek.

Oprah Winfery

Nasil?

7/ Gergek hikaye anlatimi, duygusal bag ve tutarl
amaglilik yoluyla.

« Gergek Hikaye Anlatimi: Izleyicileriyle derin, duygusal
bir diizeyde bag kurmak igin kigisel deneyimlerini ve
zorluklarini paylastyor.

Duygusal Zeka: Oprah'in farkli gegmislere sahip insanlarla
empati kurma ve etkilesim kurma yetenegi, markasinin
temel tasi.

« Tutarh Niyetlilik: Kisinin niyetlerine sadik kalmasinin
énemini vurguluyor & eylemlerinin ve igeriginin temel
degerleriyle uyumlu olmasini sagliyor.




P Neden?
/" Bireylerin tiim potansiyellerini gergeklestirmeleri igin
ilham vermek, onlari egitmek ve giiglendirmek.

Oprah Winfery

Nasil?

7/ Gergek hikaye anlatimi, duygusal bag ve tutarl
amaglilik yoluyla.

N Ne?
Kisisel gelisimi, refahi ve gliglenmeyi destekleyen
gesitli girisimler.

*  Harpo Productions: Igerigi iizerinde yaratici kontrol
saglayan kendi prodiiksiyon sirkefi.

Oprah Winfrey Network (OWN): Kisisel gelisim ve
gliglendirme programlarina adanmis bir kablolu ag.

Hayirseverlik Cabalari: Giiney Afrika'da Kizlar igin
Oprah Winfrey Liderlik Akademisi & gesitli egitim ve
gliclendirme amaglarina énemli katkilar.

Is Girisimleri: Saglik ve refaha odaklanmasiyla uyumlu
olarak Weight Watchers ve True Food Kitchen gibi
sirketlere yatirimlar.




Neden?

Bireyleri tutkularini takip etmeye ve diinyada olumlu
bir degisim yaratmaya tegvik etmek.

. T4
\
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Richard Branson

“Benim 'nedenim’, insanlari kendilerine ilham veren seyleri yapmaya
tesvik etmek, boylece birlikte, her birimiz diinyamizi daha iyiye dogru
degistirebiliriz."

RECORDS




Neden?

7 Bireyleri tutkularini takip etmeye ve diinyada olumlu
bir degisim yaratmaya tegvik etmek.

Nasil?

7/ Geleneksel endistrileri inovasyon, kisisel markalasma &
hikaye anlaticiligi yoluyla altiist ederek.

« Endistrileri Bozmak: Biytk oyuncularin hakim oldugu pazarlara
giriyor ve yenilikgi alternatifler sunuyor. Or: Virgin Atlantic

Kisisel Markalagma: Virgin markasini insanlastirmak igin
maceraci kigiliginden yararlanarak onu iligkilendirilebilir ve
givenilir hale getiriyor.

Hikaye Anlatimi: Disleksili bir okul terkinden bagarili bir
girisimciye donlisme yolculugu gibi ilgi gekici hikayeleri
izleyicilerle baglanti kurmak ve onlara ilham vermek igin
paylasiyor.




/N

?
‘ Richard Branson Neden:

Bireyleri tutkularini takip etmeye ve diinyada olumlu

/ B, bir degisim yaratmaya tegvik etmek.

Zp ..» Nasil?

% : qiB-MEDIA
a8 A" MEDIA
.

Geleneksel endiistrileri inovasyon, kisisel markalasma &
hikaye anlaticiligi yoluyla altiist ederek.

Ne?
Bu prensipleri biinyesinde barindiran & misterilere
benzersiz deger sunan gesitli girisim portfoyd.

Virgin Atlantic: Miisteri deneyimine odaklanarak hava
yolculugunda devrim yaratiyor.

Virgin Galactic: Ticari uzay turizmine onciilik ediyor.

Virgin Money: Seffaf ve miisteri dostu finansal
hizmetler sunuyor.




Neden?

| Elon Musk Varolussal tehditleri ele alarak ve ufuklarimizi
genisleterek insan medeniyetini korumak ve ilerletmek.

"Bir sey yeterince énemliyse, olasi sonug bagarisizlik olsa bile
denemelisiniz."




Neden?

/! Varolugsal tehditleri ele alarak ve ufuklarimizi
genisleterek insan medeniyetini korumak ve ilerletmek.

Nasil?

Ilkesel diisiince prensibini benimseyerek, dikey
entegrasyon saglayarak & kisisel markasini inovasyonu
yonlendirmek igin kullanarak.

Yerlesik Endiistrileri Sarsmak: Tesla ile elektrikli araglar ve
SpaceX ile 6zel uzay kesfi gibi ¢igir agan teknolojileri tanitarak
geleneksel sektorlere meydan okuyor.

Dikey Entegrasyon: Kontrolii siirdiirmek ve yeniligi tesvik etmek
igin sirketlerinde genellikle birden fazla iretim & tedarik zinciri
asamasini entegre ediyor.

Ilkesel Prensip Diisiincesi: Karmasik sorunlari temel gergeklerine
ve nedenlerine indirgeyerek yenilikgi ¢oziimlere olanak taniyor.

Kisisel Markalagsmayi Kullanma: Dikkat cekmek, yetenekleri
cezbetmek & girigimlerini tanitmak igin kamusal kisiligini ve sosyal
medya varhgini kullaniyor




Neden?

Varolussal tehditleri ele alarak ve ufuklarimizi
genisleterek insan medeniyetini korumak ve ilerletmek.

Nasil?

Ilkesel diisiince prensibini benimseyerek, dikey
entegrasyon saglayarak & kisisel markasini inovasyonu
yonlendirmek igin kullanarak.

Ne?
Kritik kiresel sorunlari ele alan ve teknolojinin
sinirlarini zorlayan gesitli sirketler ve projeler.

Tesla: Elektrikli araglar, giines uriinleri ve enerji depolama
¢ozlimleriyle diinyanin siirdiiriilebilir enerjiye gegisini hizlandirmak.

SpaceX: Yeniden kullanilabilir roketler gelistirmek ve yasami gok
gezegenli hale getirmek.

Neuralink: Insanlari yapay zekayla birlegtirmek ve nérolojik
rahatsizliklar: tedavi etmek igin beyin-bilgisayar arayiizleri
olusturmak.

The Boring Company: Kentsel trafik sikisikhgini hafifletmek igin
yer alti ulasim sistemleri insa etmek.

Starlink: Algak Diinya yoriingeli uydulardan olusan bir takimyildiz
araciligiyla kiiresel internet kapsami saglamak.







Etkili hikaye anlatimi,
hedef kitlenizle etkilesim kurmaniza,
gliven olusturmaniza ve
mesajinizi daha glcld bir gekilde

iletmenizi saglar.

_ T

"Insanlar ne yaptiginizi satin almaz;
NEDEN yaptiginizi satin alirlar."

Simon Sinek

Hikayeler mesajinizin ardindaki
daha derin "neden" ile baglanti kurar.
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Hikaye Anlatiminin GucuU ve Etkili ileti;ime Katkisi

Karmagiklig
Basitlestirme

Hikayeler karmagik
fikirleri basit ve
anlasiliv hale
getirir.

Duygusal
Baglanma

Hikayeler
duygular
vyandirarak ikna
etmeyi destekler.

Hikaye
Anlatimi

&

Insan
Baglantis:

Hikayeler
insanlarin tarih
boyunca
birbirleriyle
anlamli bir sekilde
baglanti kurmasini
saglar.

Hofiza ve
Tutma

Hikayeler bilgiyi
hatirlamay! ve
anlamay
kolaylastirir.




Hikaye anlatimi,

Izleyiciye . :
Deder Kalus: |get|k ?Iu§1'ur'ma,
6zgiinlik ve
Tutarh Mesajlasma |Z|€Y|C| katilimu....

etkili bir kisisel marka

R olusturmada énemli rol oynuyor.

Ozgiinliik
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OSEPH ’
The Hero's Journey

< 2 i‘t" 'y
, i =5
Wl & RETURN WITH THE ] -
[HE HERO'S JOURNEY = .EUXlR - THE R A” - L
ﬁ KNOWN EFUSAL OF HE CAUL-]
’ WORLD
The life and thoughts of the famous SESuRQtCTI(‘N ] MIEETiNG THE MaiToR
scholar, philosopher, writer and % W
mythologist. Each chapter of this CROSSING THE

lyrical book follows the path of THRESHOLD

Campbell's lifelong investigation into
the world of mythology, and details his
painstaking synthesis of mythology
with religion, psychology, and art.
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The Hero's Journey

Yolculuk baslamadan énce: Bugiin oldugunuz
kisi "olmadan" dnce hayatinizin, isinizin veya
zihniyetinizin nasil oldugunu paylasin.

/// Bir marka hikayesinde: Bu, izleyicilerinize
P g - tanidiklar: bir yerden bagladigimizi gosterir.
u )
ELIXIR ) S ..
- ; THE - Ornek:
ﬁ KNOWN KEFUSAL OF THE CALL { "Glivenli bir kurumsal iste ¢alisiyordum,
- WORLD yaraticiligimdan kopuk hissediyordum..."
ESURRECTION MEETING THE MENTOR]
- % W
CROSSING THE

L2 2 4 ]

--THRESHOLD OF ADVENTURE ===

THRESHOLD

THE
UNKNOWN

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.



The Hero's Journey
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: THE
KNOWN
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IREFuSAL OF HE CALL-

lKESuRRECTlCN ]

-=-JHRESHOLD OF ADVENTURE ===+

THE
UNKNOWN
WORLD

MEETING THE MENTOR|

W

CROSSING THE

e

THRESHOLD
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Bir firsat veya gergeklesme sizi daha buyik
bir amaca dogru geker.

Bir marka hikayesinde: Daha fazlasini
istediginizi fark ettiginiz ani gergeveleyin —
farkh bir sey ingsa etmek, baskalarina yardim
etmek, anlamli bir sorunu ¢ézmek.

Ornek:

"Kariyerlerinde ne kadar ¢ok insanin goriinmez
hissettigini fark etmeye basladim — ve onlarin
parlamasina yardimci olmanin bir yolunu bulmam
gerektigini biliyordum."



The Hero's Journey

— J THE REFUSALG:'ME CALLY —— Siiphe ve korku iceri sizar: Tereddit
ﬁ KNOWN - edersiniz.
WORLD \
RESuRR{:(_Tl(N HEETIHE The o Bir marka hikayesinde: Ozgiinligiiniizi ve
W insanligimizi géstermek igin karsilagtiginiz
CROSSING HE J zorluklardan veya kendinizden siiphe
THRESHOLD U .
= ettiginiz seylerden kisaca bahsedin.

THE Ornek:
UNKNOWN “Glivenligi terk etmenin veya daha kétiisii — toplum
WORLD éniinde basarisiz olmanin anlamina geleceginden
endiselendim."
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The Hero's Journey
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I;‘Nnng IREFuSALcF TE CALL-
WORLD

MEETING THE MENTOR

lKESuRRECTlCN ]

-=-JHRESHOLD OF ADVENTURE ===+

THE
UNKNOWN
WORLD

W

CROSSING THE

THRESHOLD
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e

Rehberlik belirir: Bir akil hocasi, iggori
veya dnemli bir deneyim size cesaret
verir.

Bir marka hikayesinde: Bu gergek bir akil
hocasi, bir kitap, bir deneyim veya igsel
bir farkindalik olabilir.

Ornek:
"Bir akil hocasi bana en bliyiik riskin kii¢ctik kalmak
oldugunu hatirlatti ve bu derinden yank: buldu."



The Hero's Journey

<J ORDINARY WORLD]
7 e

U

~ CALT0 AVENTURE]

RETURN WITH THE )
___ELIXIK U\
ﬁ .o |REFUSAL CF TE CALL]
WORLD \
RESURRECTION || MEETING THE MENTOR]

Bilinmeyene dogru atilirsiniz, kendinizi

CROSSING THE
wewe tamamen adarsiniz.

THRESHOLD

~--JHRESHOLD OF ADVENTURE ===+

Bir marka hikayesinde: Bu, yeni yolunuzu
baslattiginiz, déniistiirdiigiiniz veya
tamamen benimsediginiz zamandir.

THE
UNKNOWN

Ornek:

"Kurumsal diinyay: terk ettim ve insanlarin
potansiyellerini ortaya ¢ikarmalarina yardimci olma
misyonuyla kendi danismanligimi agtim.

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.



The Hero's Journey
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RETURN WITH THE
ELIXIR J

- / TE =L -
ﬁ' KNOWN IR&FuSAL OF THE CALL-
WORLD \
RESURRECTION MEETING THE MENTOR]
| )%
(ROSSING THE

THRESHOLD

Zorluklar ortaya cikar: Miicadele eder, 6grenir,
/ destek bulur ve engellerle karsilasirsiniz.

Bir marka hikayesinde: Uzmanhginizi ve
dayaniklihginizi sekillendiren birkag
iligkilendirilebilir miicadeleyi paylasin.

Ornek:

"Her seyi sorguladigim aylar oldu, ancak her miisterinin
basarisi amacimi yeniden canlandird:."

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.



The Hero's Journey
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ELIXIR

D

& ﬁ ¢ [REFUSAL oF TiE CALL]
WORLD

RESURRECTION |

MEETING THE MENTOR]

~--JHRESHOLD OF ADVENTURE ===+

THE
UNKNOWN

CROSSING THE
THRESHOLD
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L2 A 4 J

En derin korkularinizla veya en biyiik
zorluklarinizla yiizlegirsiniz.

Bir marka hikayesinde: Neredeyse
dagilacaginiz, derinlere inmeniz gereken
onemli bir andan bahsedin.

Ornek:

"Salgin basladiginda, her seyi bir gecede yeniden icat
etmek zorunda kaldim ve bu, sahip oldugum tim
yaraticihigi test etti."



The Hero's Journey

—_ SIORDINARY WORLD]
7 P22}
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WORLD
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THE
UNKNOWN
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MEETING THE MENTOR]

W

[CROSSING THE
THRESHOLD

e

Onemli bir déniim noktasi: Tanimlayici bir
zorlukla kars: karsiyasiniz ve
doniglyorsunuz.

Bir marka hikayesinde: Nasil daha giiglii ve
daha bilge bir sekilde ortaya giktigimizi
gosterin.

Ornek:
"Tekliflerimi yeniden tasarlayarak, hayal ettigimden
daha fazla insana ulasan bir program yarattim."



The Hero's Journey

—
RETURN WITH TH
___ELIXIK _ e
ﬁ' KNOWN IR&FuSALCF THE CAU|
WORLD
RESURRECTION ] MEETING THE MENTOR]
Zafer kazanildi: Degerli bir sey kazandiniz ) % W

(CROSSING THE

— iggori, beceriler, yeni bir misyon.
€9 Y Y THRESHOLD

L2 2 4 ]

--JHRESHOLD OF ADVENTURE ===+

Bir marka hikayesinde: Hangi donigimi

deneyimlediniz ve bu su anda hedef kitlenize THE
nasil fayda sagliyor? UNKNOWN
WORLD

Ornek:

"Buglin, yiizlerce yaratici profesyonelin parlakhgina
adim atmasina ve glivenle liderlik etmesine yardimci
oluyorum.”

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.
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RESURRECTION || MEETING THE MENTOR]

X%

| CROSSING
THRESHOLD

Diinyaya geri dénersiniz, degismis ve
yeteneklerinizi paylasmaya hazirsiniz. o —

~--JHRESHOLD OF ADVENTURE ===+

Bir marka hikayesinde: Misyonunuz netlesir
— kazandiginiz bilgelikle bagkalarina yardim
etmek igin buradasiniz.

THE

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.
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<JORDINARY WORLD]

RETURN WITH THE

ELIXIR
Son sinav ve yeniden dogus: Aradiginiz - Qﬂgwu REFUSAL GF THE CALLL
degisimi siz temsil ediyorsunuz. — ﬁy S ORLD lT_ |
ESURRECTI Ti NTOR |
Bir marka hikayesinde: Mimkin olanin canh - — e
kanitisiniz — bunu kitleniz igin

(CROSSING THE
THRESHOLD

modelliyorsunuz.

KOAD CK --THRESHOLD OF ADVENTURE ===-

THE

UNKNOWN [TESTS, Au.lES
WORLD & ENEMIES

lNNER MCBT CAVE
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The Hero's Journey

Hazineyi siz sunarsiniz: Urdnleriniz,
hizmetleriniz veya mesajiniz, baskalarinin

" H o |
yolculuklarinda onlara yardimci olan "iksirdir". @
=l

Bir marka hikayesinde: Bunu hedef ki'l'lenizin_\>

- v RETURN WITH THE

ihtiyaglarina baglayin - onlara su anda ELIXIR 2

sundugunuz hediye. = ﬁv = IZNHENN KEFUSAL GF THE CALL-|
—rnes: 5 RESURRECTION ] MEETING THE MENTOR]
Kurslarim, konugsmalarim ve yazilarim aracihigiyla, . . v

baskalarinin yaratici gii¢lerini kesfetmelerine ve kendi % W

(CROSSING THE

basari hikayelerini yaratmalarina rehberlik ediyorum."
THRESHOLD

LA 2 2 ]

--THRESHOLD OF ADVENTURE==="

THE » '
UNKNOWN TESTS, ALLIES
WORLD & ENEMIES

\“v/}’
INNER MOST CAVE
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The Hero's Journey

Izleyiciyi de kahraman yapin.

Marka hikayeniz sadece sizinle
ilgili degildir; onlarin kendi
yolculuklarinin sizin
yolculugunuzda yansimasini
goérmeleri igin ilham verir.

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.
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Hikaye Anlatiminin Bilesenleri
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Hikayenin
Arkasindoki
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Kendimizi fanitmaya baslamadan once
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About Dr. Mandy Lehto

Formal bio

Hello, I'm Mandy. You probably discovered me via
someone you trust. | coach senior leaders (mainly in
finance, PE, consulting, law, and government)
who want more out of leadership -- and life.

My clients have had conventional success. They
might be exploring next career steps, navigating
a transition, or starting a new role. They're handling
a lot in their personal lives too. They might feel
burnt out (but almost no one would know).

They're looking for an experienced coach with both
IQ and EQ; a personal champion and someone who
will stand up to them.

I've coached at UBS, Rothschild, Oracle, Cambridge
University Endowment Fund, Bulgari, Weil,
Gotshal & Manges, Smith & Williamson, Henkel,
Evercore  Capital Advisory, Cinven, HSBC,
Montagu, Nestle, PAl Partners, WhitehorseLiquidity
Partners, Astorg and Quintet Private Bank.

| also run global leadership development programs
for senior executives.

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.

A few things about me:
| have a Doctorate from Cambridge University.

In my previous career, | was a Director at a global
investment bank, working in Fixed Income Sales
covering hedge funds and central banks.

I'm a former columnist for Psychologies magazine.
My insights have also featured in Forbes, Fast
Company, The Times, Psychology Today, The
Huffington Post, efinancialcareers, and CNBC.

| host "Enough, the Podcast,” which frequently
ranks in the global top 100.

I'm a faculty member of 4PC, an invitation-only
community for some of the world’s top coaches.
I'm a "Fellow”" Member of the Association for
Coaching (15+ years experience, +3,000 practice
hours) and am on the Forbes Coaches Council.

| live in Wimbledon (but don't play tennis) with my
husband, teenage kids, and my toy poodle, Herbie.

in/ S ©

LINKEDIN INSTAGRAM PODCAST
@mandylehto Mandy Lehto Enough, the Podcast
on Spotify & Apple

WWW.MANDYLEHTO.COM « HELLO@MANDYLEHTO.COM = +44 (0)207 754 0418
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I've coached at UBS, Rothschild, Oracle, Cambridge
University Endowment Fund, Bulgari, Weil,
Gotshal & Manges, Smith & Williamson, Henkel,
Evercore  Capital Advisory, Cinven, HSBC,
Montagu, Nestle, PAl Partners, WhitehorseLiquidity
Partners, Astorg and Quintet Private Bank.

| also run global leadership development programs
for senior executives.

Neden ben?

(Prestijli egitim profili)
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A few things about me:

,\have a Doctorate from Cambridge Univer%.

In my previous career, | was a Director at a global
investment bank, working in Fixed Income Sales
covering hedge funds and central banks.

I'm a former columnist for Psychologies magazine.
My insights have also featured in Forbes, Fast
Company, The Times, Psychology Today, The
Huffington Post, efinancialcareers, and CNBC.

| host "Enough, the Podcast,” which frequently
ranks in the global top 100.

I'm a faculty member of 4PC, an invitation-only
community for some of the world’s top coaches.
I'm a "Fellow”" Member of the Association for
Coaching (15+ years experience, +3,000 practice
hours) and am on the Forbes Coaches Council.

| live in Wimbledon (but don't play tennis) with my
husband, teenage kids, and my toy poodle, Herbie.
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About Dr. Mandy Lehto

Formal bio

Hello, I'm Mandy. You probably discovered me via
someone you trust. | coach senior leaders (mainly in
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My clients have had conventional success. They
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a transition, or starting a new role. They're handling
a lot in their personal lives too. They might feel
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They're looking for an experienced coach with both
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will stand up to them.
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University Endowment Fund, Bulgari, Weil,
Gotshal & Manges, Smith & Williamson, Henkel,
Evercore  Capital Advisory, Cinven, HSBC,
Montagu, Nestle, PAl Partners, WhitehorseLiquidity
Partners, Astorg and Quintet Private Bank.

| also run global leadership development programs
for senior executives.

Neden ben?

(Misterilerine benzer daha
onceki is deneyimi/pozisyonu)

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.

A few things about me:

| have a Doctorate from Cambridge University.

In|my previous career, | was a Director at a global
inyestment bank, working in Fixed Income Sales
covering hedge funds and central banks.

a former columnist for Psychologies magazine.
y insights have also featured in Forbes, Fast
Company, The Times, Psychology Today, The
Huffington Post, efinancialcareers, and CNBC.

| host "Enough, the Podcast,” which frequently
ranks in the global top 100.

I'm a faculty member of 4PC, an invitation-only
community for some of the world’s top coaches.
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finance, PE, consulting, law, and government)
who want more out of leadership -- and life.
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might be exploring next career steps, navigating
a transition, or starting a new role. They're handling
a lot in their personal lives too. They might feel
burnt out (but almost no one would know).

They're looking for an experienced coach with both
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Gotshal & Manges, Smith & Williamson, Henkel,
Evercore  Capital Advisory, Cinven, HSBC,
Montagu, Nestle, PAl Partners, WhitehorseLiquidity
Partners, Astorg and Quintet Private Bank.

| also run global leadership development programs
for senior executives.

A few things about me:
| have a Doctorate from Cambridge University.

In my previous career, | was a Director at a global
investment bank, working in Fixed Income Sales
covering hedge funds and central banks.

I'm a former columnist for Psychologies magazing.
My insights have also featured in Forbes, Fagt
Company, The Times, Psychology Today, Th
Huffington Post, efinancialcareers, and CNB(.

| host "Enough, the Podcast,” which frequentl
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I'm a faculty member of 4PC, an invitation-only
community for some of the world’s top coaches.
I'm a "Fellow”" Member of the Association for
Coaching (15+ years experience, +3,000 practice
hours) and am on the Forbes Coaches Council.

| live in Wimbledon (but don't play tennis) with my
husband, teenage kids, and my toy poodle, Herbie.

Neden ben? @ . 0

. o .- . e [\
(Uzmq.r].lger'lk. ur'e1.|ml; LINKEDIN INSTAGRAM PODCAST
prestijli dergilerde yazilar, Gmandleic.  MandyLehic  Enoush,the Podcas

basarili podcast serisi)

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.

WWW.MANDYLEHTO.COM « HELLO@MANDYLEHTO.COM = +44 (0)207 754 0418



--{J Bag Iﬂ:;.lrnmk
{3 Kimligin

About Dr. Mandy Lehto

Formal bio

Hello, I'm Mandy. You probably discovered me via
someone you trust. | coach senior leaders (mainly in
finance, PE, consulting, law, and government)
who want more out of leadership -- and life.

My clients have had conventional success. They
might be exploring next career steps, navigating
a transition, or starting a new role. They're handling
a lot in their personal lives too. They might feel
burnt out (but almost no one would know).

They're looking for an experienced coach with both
IQ and EQ; a personal champion and someone who
will stand up to them.

I've coached at UBS, Rothschild, Oracle, Cambridge
University Endowment Fund, Bulgari, Weil,
Gotshal & Manges, Smith & Williamson, Henkel,
Evercore  Capital Advisory, Cinven, HSBC,
Montagu, Nestle, PAl Partners, WhitehorseLiquidity
Partners, Astorg and Quintet Private Bank.

| also run global leadership development programs
for senior executives.
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investment bank, working in Fixed Income Sales
covering hedge funds and central banks.

I'm a former columnist for Psychologies magazine.
My insights have also featured in Forbes, Fast
Company, The Times, Psychology Today, The
Huffington Post, efinancialcareers, and CNBC.

| host "Enough, the Podcast,” which frequently
ranks in the global top 100.

I'm a faculty member of 4PC, an invitation-only
community for some of the world’s top coaches.
I'm a "Fellow”" Member of the Association for
Coaching (15+ years experience, +3,000 practice
hours) and am on the Forbes Coaches Council.
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finance, PE, consulting, law, and government)
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My clients have had conventional success. They
might be exploring next career steps, navigating
a transition, or starting a new role. They're handling
a lot in their personal lives too. They might feel
burnt out (but almost no one would know).

They're looking for an experienced coach with both
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University Endowment Fund, Bulgari, Weil,
Gotshal & Manges, Smith & Williamson, Henkel,
Evercore  Capital Advisory, Cinven, HSBC,
Montagu, Nestle, PAl Partners, WhitehorseLiquidity
Partners, Astorg and Quintet Private Bank.

| also run global leadership development programs
for senior executives.

A few things about me:
| have a Doctorate from Cambridge University.

In my previous career, | was a Director at a global
investment bank, working in Fixed Income Sales
covering hedge funds and central banks.

I'm a former columnist for Psychologies magazine.
My insights have also featured in Forbes, Fast
Company, The Times, Psychology Today, The
Huffington Post, efinancialcareers, and CNBC.

| host "Enough, the Podcast,” which frequently
ranks in the global top 100.

I'm a faculty member of 4PC, an invitation-only
community for some of the world’s top coaches.
I'm a "Fellow”" Member of the Association for
Coaching (15+ years experience, +3,000 practice
hours) and am on the Forbes Coaches Council.
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Insani dokunus
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Tliskilendirilebilir Bir Karakter Olusturun:

Her etkileyici hikayenin bir kahramani vardir- izleyicinin iliski kurabilecegi veya
destekleyebilecegi biri. Bu karakter siz, baska biri veya hatta izleyicinin kendisi olabilir.

Empati: Karakter, izleyicinizin kendi deneyimleriyle gelen zorluklarla veya ikilemlerle
ylzlesmelidir.

Biiyiime: Karakterin hikaye boyunca nasil biyidigini veya degistigini gosterin. Izleyiciler
donlsimi gérmeyi sever.
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I've b¢en a single mother of a young toddler while in an investment banking job.
I've struggled with imposter syndrome in board rooms.

I've curled lip on the floor of a bathroom stall, crying, after a blowout with an abrasive boss.
| nearly miscarried my daughter at 21 weeks due to work stress.

I've started my own business.

I've had burnout so bad that | was bed-ridden for a year.
My six-year-old daughter asked me, “Mummy, are you gonna get dead?”

I've been dijJorced. Twice. And | dared to open my heart again. We've been married six years.

| have four children collectively. Two of my own. Two step sons.

| just turned 52, and finally feel grounded and good in my own skin.

//I don’t hide these challenges because my clients have challenges too.

Life is messy. There's no easy street to success.

Kigisel yolculuk: Empati

Extraordinary leaders have one thing in common: Whatever life throws their way, they rise.
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I've b¢en a single mother of a young toddler while in an investment banking job.
I've struggled with imposter syndrome in board rooms.

I've curled lip on the floor of a bathroom stall, crying, after a blowout with an abrasive boss.
| nearly miscarried my daughter at 21 weeks due to work stress.

I've started my own business.

I've had burnout so bad that | was bed-ridden for a year.
My six-year-old daughter asked me, “Mummy, are you gonna get dead?”

I've been dijJorced. Twice. And | dared to open my heart again. We've been married six years.

| have four children collectively. Two of my own. Two step sons.

| just turned 52, and finally feel grounded and good in my own skin.

//I don't hide these challenges because my clients have challenges too.

Life is messy. There's no easy street to success.

Kigisel yolculuk: Empati

traordinary leaders have one thing in common: Whatever life throws their way, they Xise.

Kigisel yolculuk: Biylime —
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Hikaye Anlatiminin Bilesenleri

—

— Hikaye Yapisi

Ikna edici bir hikaye olugturmanin ilk adim:
Hedef kitlenizi anlamak.

Hedef Kitle(lerin) ) ——>

En iyi hikayeler, dogrudan dinleyicinin
ihtiyaglarina, degerlerine ve duygularina hitap
ettigi igin yanki uyandirir.

Benzersiz Deger Teklifil ' Demografi: Yas, meslek, gegmis vb. hikayenizin
. nasil kargilanacagini etkiler. !

. Duygusal Tetikleyiciler: Hedef kitlenizi ne
Bag Kuracak . harekete gegiriyor? Hangi sorunlari veya
Kimligin . istekleri var?

. Kiltiirel Baglam: Hedef kitlenizin kiiltiirel

. - . degerleri ve deneyimleriyle uyumlu hikayeler
Asmak istedidin yada | P e EIEVIEVE DY ’

g6z2mek istedigin
engellerfsorunlar




@, Hedef Kitle(lerin)

Driven, high-achieving individuals
Youre at the pinnaclc of your success, so you cant confide in your boss.
Maybf: you’rc burnt out.
Or you’rf: wondcring if this career is still for you.
Maybf: "Whats next? kccps 1"1iggling you at 3am. s there another big role in you:?

Or maybc ymfrc wondcring how to jugglc all the things without losing your cdgc —and your
marbles.

PCI'thPS }701.11’ l)Ody 1S W&fl’]iﬂg yDLI that yDLlJVC [)EEI] PLlShiﬂg o0 hélfd, oo 101’]%

Your mojo 1S ﬂickcring. Rclationship challcnges are dcmzmding your attention.

Now what?




Hikaye Anlatiminin Bilesenleri

— Hikaye Yapisi

Hedef Kitle(lerin)

Benzersiz2 Deger Teklifi

Gatisma, bir hikayeyi ileriye tasiyan seydir.
Izleyiciyi etkiler ve ilgisini canli tutar. Gerilim
veya ¢ozlilmesi gereken bir sorun olmadan,
izleyicinin katilimini siirdiirmesi igin higbir
neden yoktur.

Bag Kuracak
Kimligin

' I¢ Catisma: Igsel siiphelerle veya ahlaki
Asmok istedidin yoa da . sorularla bogusma.
gozmek istedigin
engellerfsorunlar

' Dis Catisma: Toplum, doga, diger bireyler gibi
. dig giiglerden engellerle karsilasma. '

_____________________________________________________________



« Asmak istedidin yo da
["O\J ¢8zmek istedigin
engeller/sorunlar

Hikayenizin merkezi ¢atigmasi:
Tehlikede olan nedir ve izleyici neden umursamali?

Leadership is lonely -

especially when you can’t talk about your challenges.

Because you're figuring out how to navigate a
promotion. I've been informally called “The Partner

Whisperer” at some firms in which | coach.

Because you're trying not to know that you're burnt
out, and that your body is screaming. | spent years

recovering from debilitating burnout in my 40s. It sucked.

Because you're exhausted, overwhelmed, and in spite
of your radical efficiency, you’re still playing whack-a-
mole. Pretty much daily. For years. | am literally writing
the book on this.

Bu dokumanua nA>>A> DI pUUNMAImnakwdaair. / 1Mis gocuiment aoes rnot conwaimn ScNSIve mnrormaton.

Because you’ve had coaching before, and it was
“fine,” but it didn’t quite get to the nub of things. Been

there.

Because you've been conventionally successful, but
you’'re secretly wondering, “Is this all there is?” Been
there too.

Because you're laying awake at 2am wondering if you
have another role in you, or if you’re done with this
career. Ah yes, that old chestnut. | tossed and turned for
months before writing the resignation letter and returning

my |ID badge and Blackberry (remember those?)



- HAsmak istedigin ya da
f@‘) ¢dzmek istedigin
i engeller/sorunlar

Nike'in "Just Do It" Kampanyasi:

Hikayelerin odagi: Sporcularin zorluklarin iistesinden gelmeleri

Izleyicilerle duygusal bag: Gergek insanlarin miicadelelerine ve e VAN -
N o o . . - E—RI N
zaferlerine odaklanarak, sinirlarini zorlamalari igin ilham veriyor. jusr Do “'.

Her reklam, gatigmanin (engeller) ve ¢oziimiin (zafer veya azim)
temel yapisini izliyor.

Steve Jobs'un iPhone Lansmani (2007):

Jobs, yalnizca iPhone'un 6zelliklerinden bahsetmedi.

'y

Hikaye: Cihazin diinyay: nasil degistirecegi, herkesin
kullanabilecegi devrim niteliginde bir arag olarak tanimlad.. }

e

Sorunu mevcut teknolojiyle kurup gerilim yaratarak iPhone'u
¢6zlm olarak sundu.
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— Hikaye Yapisi

@ Hedef Kitle(lerin)

Marka, insanlarin bize giivendigi
seyler iizerine kuruludur.

* Neden yaptigini yapiyorsun?
« Insanlar seni neden gekici buluyor?

Benzersiz Deger Tek:lifil

{7 Bag Kuracak
-3 Kimligin

— HAsmak istedigin ya da
[S?‘J gozmek istedigin

engellerfsorunlar




| Benzersiz @
Deder Teklif

I'm Dr. Mandy Lehto, executive coach and champion to driven
leaders, who push their edges and love the buzz of winning, but
they're secretly exhausted (and almost no one would know).

Welcome.

| help fast-paced leaders like you to SLOW DOWN and get
clear on what you want in this season of your life.



Deger fSaélagm

Ins_piration P
Eou live a bigger,
older life.

I’m {:{:)I'mC[' d c:{::-lumnist FDI'

P{ydmfag.iﬂ magazinc and |
write about pcrsonal and
pmﬂ:ssional presence, pcrsona[
branding, and bcing your best

self for pu blications inc:luding

the Hﬂﬁﬂgfﬂﬂ Post and
P{yﬂbafagiﬂ L;’ff Labs. | have
also been featured in Pj_'yffm[ﬂgy
]’E}d@}, The Lﬂﬁuﬂday Limes, 1op
Santé. and on CNBC. J

Eﬁoz;g/o_, the Podcast

A mash-up of deeply human conversations and expert advice on swapping
perfectionism, people-pleasing and overachieving for a juicier, more easeful life.

It's moving. It's light-hearted. It's practical. And it's for YOU, if you're fed up with

feeling burned out by hustling for your worth.

Bi-weekly episodes drop on Thursdays.

..an experienced writer, speaker ands podcater who
can comment on executive burnout, overachieving,
perfectionism and a host of other work-life
challenges for driven, high-achieving individuals

BLOG: DO YOU OVER-YES?

You buy books that you don't have time to read. You've signed up for online courses
that you never even started (yep, me too). You fantasize about sleeping for weeks.
Your default response to “How are you?" is a wild-eyed “SO busy!” Add a few arm
flails for effect. You start your day feeling buried, [...]

READ MORE

NEED A MOJO DEFIBRILLATOR?

If you're creating something important (but feel stalled and disgruntled), here are 3
ways to keep your mojo in flow This post is for anyone who is creating something — a
podcast, a blog, a book, a business, a social media following, a career that makes you
light up. More specifically, it's for anyone who [...]

READ MORE

2 NEED-TO-KNOW WAYS TO HANDLE FEAR

This post is for anyone who ever had the following thought: So | want to do this thing,

Why you might be considering coaching...

Bu dokiimanda HASSAS bilgi bulunmamaktadir. / This document does not contain SENSITIVE information.
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Kisisel Markada Tutarliliin Onemi ve Uygulama
Yontemleri

Profesyonel
Eylemler

Profesyonel
davranislarin
kisisel degerlerle
vyumlu olmasini
saglamak.

Kigisel
Markao
Tutarlblig:

Stil ve Ton

Kisisel markay:
yansitan tek bir
iletisim tarzim
benimsemek.

Iletisim
Tutarlbilig

TUm iletisimlerde
ayni ton ve mesaji
sUrdirmek.

Sizi aninda taninir kilan gérsel, sembolik dgeler.
* Kigisel Logo veya Sembol

« Imza Renkleri ve Estetik

« Tipografi ve Yazi Tipleri

* Profil Fotografi ve Gorsel Kimlik

e Tutarh Gorlntiler ve Semboller




THE PODCAST

hostec by Dr. Mandy Lehto
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busyness ,

helping me NOT ,; 2\ - -
to feel? = ' n't want "more @ ‘\

m Fvﬁnt LESS“ 2

) sfalseurgency

Less back tos back “\

A thread

@mandylehto

noticing good
thmgs...

THEY" 'LLM
CALL vou“




‘W[am@ gmr:iomé/ pmmdes A Warm Five stars. Unique and Orz"gmzz[ Mandy listens intently, brings decp ‘Mandy has supported me through some
» : : empatb], cba//mges dirm‘b/, and bas big brmktbrougbs in the last few  years.
Spaceto share, c/m/fmge, seﬁﬁrcﬂm‘, Mamc{y K3 cmc])mgs/aau[d come with a brouoh . ; 0
oug, /4 extreme/] ])owe;fu/ mszg/Jts Im muc/y more se#. Aaware, resz/zeﬂt zma'
laugb and to dez/elop pmcz‘z'ca[ action health wammg (far /ﬁé‘cfmngfﬂg

t/arougb ber many years of experience, co;y?a'ent in my career”
plans to grow your life in a direction that effects). She is one of the very best. Brave.

and ber bng emotional z'nte//igmca Shes Antnony Cardons, Partner, Cinven

ériﬂgs you joy. - Astute. Smart with a bmaﬁi dose c_Jf also a great pleasure to spend time with.

Shevaun McGrath, Co-head of McCarthy Tétrault’s National Private E
Group, and a member of the firm’s Board of Partners

“/V[dm{y is /)/Jenomwm[ What makes  ..iiab i

ng c]mﬂge in  your

e’

her dfﬂérﬁzt to other coaches is her

perspective and playfulness. She isnt —
Mind-blowing and life-changing” 53 Tcan sum s my experience of working

Y b d j b ~ é b *, 2 with Mandy in 3 words: Fun.
Candice Schoemans, DeputyCoug;;kaEO. Puilactco, a Quintet Pri dﬁ‘dl —_— d”/ S c [d ej 710 5 [.

Empowering Cbal/engmg Shes the
'€F:ﬁ’ff balance — not /mm/ﬂ, but also not
ma/@wddﬁng”
Ma’mfy bhas p[@im’ a pz’vomf role in “Wbrémg with Mazm{y bhas /ae4ped me to e
faeé)z'ﬂg me lo nav{gﬂra and u/ﬂmﬂc’b/ fo think c[mré' about how to posz’fian myse/j
succeed at pmk career moments.. pmﬁm’omz[éf for the next decade” Mandy is smart, genuine, and a Mandy has helped me to see my true

Sarah Verity-Thomas, Partner, Cinven Anne-Marie Fleurbaiij, Managing Director, Cambridge Investment Chﬂmpwﬁ ‘?fyaur SHCCESS. Paffﬁfml as a senor [fﬂdf’f

Management

Jeremy Askew, Managing Director, Town Close Financial Planning

Rebecca Denton (Lizzy Dent), Penguin-published author of The Set Up, and

Manuela Unger, former Director of Marketing & Commercial Strategy, Coca
The Summer Job

Cola HBC
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